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	Title:  Commercials and Soundtracks
Lesson #2
	Grade 9

 AMS 1O, Strings

	Critical Learning
	Guiding Questions

	Students will use the creative process to work through the stages of creating sound effects and music on stringed instruments to accompany commercials and/or film.


	1. Can students identify ways to connect sounds made by stringed instruments to the mood or character of a certain product?

2. Can students understand the impact that music has on commercials and soundtracks on the music industry as well as the promotion of stringed instruments in our society?



	Curriculum Expectations
	Learning Goals

	A.1.  The Creative Process:  apply the stages of the creative process when performing notated and/or improvised music and composing and/or arranging music;

A1.2.  apply the creative process when composing and/or arranging music.

A1.3.  use current technology when practicing, performing, composing, and/or arranging music.

B2.  Music and Society:  demonstrate an understanding of how traditional, commercial, and art music reflect the society in which they were created and how they have affected communities or cultures;

B2.2.  identify and describe ways in which commercial music reflects the society in which it was created and how it has affected communities or cultures 
	 (Unpacked Expectations)

At the end of this lesson, students will be able to:

· Explore different sounds on the stringed instruments

· Come up with vocabulary to explain why certain musical sounds were chosen to enhance the selling of the product



	Instructional Components and Context

	Readiness

An understanding of the basic elements of music.  

A variety of opportunities to listen as well as to view films and commercials 

Terminology

· Music Industry
· Jingles
	Materials

Music in Commercials
Audacity (PC)

Garageband (MAC)

www.osapac.org
Post-It Notes

Computer and Internet Access
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	Minds On                                           Approximately  20 minutes
	Pause and Ponder

	Small Groups:  Think-Pair-Share

· Divide class into groups of 3-4

· Discuss importance of music in commercials in groups

· Find examples of films that they have viewed and the type of music chosen as an accompaniment

· Generate a list of memorable films and the type of music chosen as their theme song

· Find examples of products that are on the market, and the popular tunes or jingles that accompany their advertisement.

· Students can use the internet to find other examples of advertisements 


	Assessment for Learning (AfL)

Through the Think-Pair-Share exercise, students will discover what they know about music used in commercials
Assessment as Learning

(AaL)

Students will take comments from their peers to revise and learn from the process of putting music to their product.

Differentiation (DI)

Final presentations of their products can be in the form of a traditional presentations, powerpoint, website, or a dramatic performance

Hyperlinks in the Lesson

http://en.wikipedia.org/wiki/Music_in_commercials
http://en.wikipedia.org/wiki/Jingle
http://audacity.sourceforge.net/
http://www.apple.com/ilife/garageband/


	Action!                                               Approximately 75 minutes
	

	Independent Work:  Product Advertisement

· Students are to choose by searching on the internet for a photo of a product
· Students need to put music to the product using either live music with their instruments, or finding music on the internet to accompany their product.
· Consider the audience in which the product is sold
Whole Class:  Trade Show

· Students will set up the picture of their product, accompanied by the music they have created to sell the product.  
· Students will walk around to visit each product, and provide feedback using post-it notes.
Independent Work:  Review and Revise
· Students will review the comments made by their peers, and revise the music they have created for their product.

	

	Consolidation                                  Approximately  10 minutes
	

	Whole Class – Presentations

· Students will present their product as well as the finished recording of their product to the class in a Concert Hall setting.

· Review proper concert etiquette with the students before presentations.
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