Teacher Resource 1
Lesson 1: “Price is Right” Activity Cards

  

A manufacturer calls an advertising agency to help increase sales of their new deodorant. The agency assigns their most experienced team to the project. 
  

[image: image1.png]



  

The advertising agency brainstorms ideas for the new deodorant campaign. 

  

[image: image2.png]



  

Preliminary creative thoughts are expanded to include possible stories to convey the message about the product. 
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The story is told through a variety of media to see which is the most effective format. 
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The target market segment is chosen and a rough draft of a magazine advertisement is created. 
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Market research reveals that a television campaign would be more effective in reaching the target audience.  The concept is reworked as a T.V. commercial.  
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The commercial is premiered during the Superbowl broadcast.  The television network is contacted and airtime is purchased. 
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Sales of the product do not increase. The deodorant company's board of directors meets and decides to end their relationship with the ad agency.  At the agency, the executive in charge of the campaign is fired. 
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