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	Title: Let’s Get Creative!    
Lesson #1                             
	Grade 12 

AMU 4E, Music

	Critical Learning
	Guiding Questions

	Students will uncover The Creative Process and understand how working with the stages of this process can guide the planning  of an event
	What is The Creative Process? 
How is The Creative Process used in the planning process? 



	Curriculum Expectations
	Unpacked Expectations

	A1. The Creative Process: apply the stages of The Creative Process when performing notated and/or improvised music and composing and/or arranging music; and 

A1.2 use applicable stages of The Creative Process when developing aspects of a variety of music-related productions.

 
	Learning Goals
At the end of this lesson, students will be able to say: 
I can:  

· identify the steps of The Creative Process. 



	Instructional Components and Context

	Readiness 
Grade 12E Lessons on Critical Analysis Process 
Terminology
The Creative Process  
Critical Literacy 

	Materials 
a provocative media product (i.e. television commercial, print ad, movie trailer, web page)  

  “The Year Behind a 40-Second TV Ad 
Budweiser Memorial Tribute 

TR1 "Price Is Right" activity scenario cards 

Process Portfolio 

TR 2 CP rubric
BLM 1 Sources of Inspiration
Exit cards
BLM  2 Rubric for Creative Process Portfolio  
Anchor Charts



	Title: Let’s Get Creative!    

Lesson #1                             
	Grade 12 

AMU 4E, Music

	Minds On                                            Approximately 20 minutes 
	Pause and Ponder 

	Whole Class > Critical Literacy 

Have students view a provocative media product (i.e. television commercial, print ad, movie trailer, web page) Remind students about  Critical Literacy as a lens for viewing the world.  Lead a class discussion using Critical Literacy questions: 

· How is the media influencing you, e.g., does the form of the media influence how you construct meaning?  

·  What view of the world and what values do the media present? 
· What perspectives are omitted? 
· Whose interests are served by the media?
· What did the creator intend you to think/feel/do? 

Connect this discussion to the idea that the creation of a provocative media product such as this is The Creative Process in action. 
Explicitly share the learning goals for the lesson: At the end of the lesson, I can: identify the steps of The Creative Process. 
Whole Class > Discussion > Summative Project 

Discuss with the class that they will be using the various stages of The Creative Process to plan a music-related event. The event is designed to be planned collaboratively. A Process Portfolio will be an essential element of their planning and will be part of the final assessment.  


	A sample rubric is included in this lesson. It should be noted that co-constructed rubrics are an effective assessment tool and leads to increased student engagement, understanding and success. 

12E CP BLM 2 Rubric for Creative Process Portfolio  

Teachers should note that at this point in the lessons, The Creative Process and The Critical Analysis Process are almost indistinguishable. Opportunities for creation and critical analysis, while discreet processes, occur together as student’s understandings of the concepts increase. 

Assessment as Learning 

(AAL) 

Work with the engaging media project draws on student's prior knowledge of media and connects it to The Creative Process. 

Teacher will clarify the learning goal, connecting The Creative Process to creativity in planning an event. 

Differentiation (DI) 

Various forms of graphical organizers could be used to support the Anchor Charts, including a Word Wall for the stages of The Creative Process. 

Links 

ARTSECO professional learning module 

Exit Cards 
Anchor Chart 
Learning Goals 



	Action!                                                 Approximately  40 minutes
	

	Group Work> Concept Attainment 

Have students work in small groups to complete the "Price is Right" concept attainment activity for the Creative Process:  Provide student groups with a graphical representation of the  stages of the Creative Process (poster, chart, list). Give groups a deck of "scenario cards" describing various scenes from the development of the media product. Provide groups five minutes to work collaboratively, matching each scenario with the appropriate stage of The Creative Process, and placing the cards in the correct order.  At the end of the time, have student groups present the order of their cards and defend their choices. Tell them how many scenarios have been matched with their correct stage.  Groups who do not yet have the correct order continue to work collaboratively until all scenarios have been matched with the correct stages. 

Whole Class> Discussion 

In a class discussion, have students develop definitions for each stage of the process, using the titles and scenarios from the game as a starting point. Students add definitions to a class Anchor Chart  of The Creative Process. Post the Anchor Chart  in the classroom for reference throughout the unit. 


	

	Consolidation                                     Approximately  20 minutes
	

	Debrief with students around the application of The Creative Process to event planning.   

Introduce the idea that students will be creating a musical event inspired by personal, local, national and global events. 

Introduce process portfolio and provide TR 2 CP rubric 

Students complete Exit cards ( assessing their knowledge of The Creative Process.) 
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