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	Title:  Marketing String Compact Disc
Lesson #5
	Grade 12

AMS 4M, Strings

	Critical Learning
	Guiding Questions

	Students will use the creative process to create a Compact Disc recording of their performance, and develop a plan to promote the Compact Disc such as a coffee house or talent show night.


	What kind of materials or activities are needed to promote a Compact Disc recording of an artist?

What target audience and venues are needed to showcase and support the promotion of Compact Discs in the music industry? 



	Curriculum Expectations

	A1.  The Creative Process:  apply the stages of the creative process when performing notated and/or improvised music and composing and/or arranging music;

A1.1.  apply the creative process when performing increasingly complex and difficult notated and/or improvised music

A2.  The Elements of Music:  apply the elements of music when performing notated and improvised music and composing and/or arranging music;

A2.1.  apply the elements of music and related concepts appropriately and effectively when interpreting and performing increasingly complex and difficult notated music

A3.  Techniques and Technologies:  use a variety of techniques and technological tools in a variety of applications related to music;

A3.1.  extend their technical skills when performing increasingly complex and difficult notated and/or improvised music

A3.2.  Apply compositional techniques with increasing skill and creativity when composing and/or arranging music

B1.  The Critical Analysis Process:  use the critical analysis process when responding to, analyzing, reflecting on, and interpreting music;

B1.3.  analyse with increasing insight and assess the effectiveness of music from a wide range of styles and genres and in various performance modes, and reflect on how such analyses can enhance their own creation or performance of music

C3.  Conventions and Responsible Practices:  demonstrate an understanding of conventions and responsible practices relating to music;

C3.3.  demonstrate an understanding of legal and ethical practices with respect to both consumers and producers of music, with a particular emphasis on the recording industry
	Learning Goals

(Unpacked Expectations)

At the end of this lesson, students will be able to

Identify ways to record performances with a variety of mediums.

Understand the copyright laws and what steps in terms of contracts and permission granting is needed before the production of a Compact Disc is completed.



	Instructional Components and Context

	Readiness

Emerging knowledge of the foundations of music as appropriate for grade 12.

Terminology

· Music industry
	Materials

Access to computer lab with access to the Internet and 

MIAC
Canadian Recording Industry of Canada
Audacity – Recording Software for PC
Garageband – Recording Software for MAC
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	Minds On                                            Approximately 10 minutes
	Pause and Ponder

	Small Groups:  Think-Pair-Share

· Divide class into groups of 3-4

· Brainstorm on what needs to be done before a recording can be produced on a compact disc, and sold to the public (e.g., permissions, software needed, cost of production, selling price)


	Assessment for Learning (AfL)

Students will brainstorm to see how aware they are of the copyright laws of music production.

Assessment as Learning

(AaL)

Revising and refining work through self and peer assessment and feedback

Differentiation (DI)

A variety of choices for final presentation:  YouTube, posters, pamphlets, cards, bookmarks, etc.

Hyperlinks in the Lesson

http://www.miac.net/
http://www.cria.ca/
http://audacity.sourceforge.net/
http://www.apple.com/ilife/garageband/


	Action!                                                Approximately 75 minutes
	

	Small Group:  Discussion

· Students are to work in groups of 3-4
· Decisions on what pieces to be played and recording with be made
· Choose technology to record performances
· Discuss Marketing Strategy (What materials will be used to advertise compact disc recording)
Small Group:  Creative Process

· Locate music, research music to see if permissions are needed to perform the work or is it in the public domain
· Record performances
· Create a compact disc jacket with the titles of the pieces, list of performers, and blurbs on the composers and the pieces recorded.
· Create advertising materials to support the promotion of the compact disc recording.  These materials could be in the form of posters, YouTube videos, radio and/or newspaper advertisement, Facebook events page, pamphlets, cards, bookmarks, etc.
· Students will get together with another group to share and discuss their materials, and get feedback so that revision can be made for the final products.

	

	Consolidation                                   Approximately  15 minutes
	

	Whole Class – Presentations

· Compact Disc Release Party

· Students will have their compact disc displayed along with materials promoting the product using mediums such as:  YouTube, posters, pamphlets, bookmarks, cards, etc.
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